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The Impact of Viral Marketing on Brand Perception

Value: A Field Study on Electrical Appliances

Abstract

Because viral marketing is one of the indirect
marketing practises that takes place over the international
information network (Internet), whether through social
media platforms, e-mail, or chat rooms, the current study
looked at the impact of viral marketing practises on the
perceived value of the brand. During the months of January
to April 2021, a field study on the electrical appliances
market in the Arab Republic of Egypt was done, with a
sample size of 349 people. As a result of viral marketing
methods, the perceived brand of electrical appliances, at a
considerable level (1%), has explan of (62.4%), (61.1%),
within or without demographic characteristics. respectively,
of the sample items This emphasises the importance of viral
marketing techniques as one of the mechanisms to support
Egyptian business organisations' competitive positions, as
one of the indirect marketing practises that focuses on the
consumer rather than the business. In contrast to traditional
marketing methods.

Keywords
Viral Marketing, Brand Perception Value, the

international information network (Internet), Egyptian
Consumer, Electrical Appliances
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Reliability

*xkxkx Method 1 (space saver) will be used for this analysis ****x*

RELIABILITY ANALYOSTIS - SCALE (AL PHA)

Reliability Coefficients

N of Cases 349.0 N of Items 2
Alpha = .7935
Correlations
Correlations
D1 D2 oL Q10 11 12 Q: Q3 Q4 Q5 Q Q8 Q9
Pearson D1 1,000 782+ 801+ 420+ 628" 372" 882" 894" 911 956+ 958+ 500" 85" 560
Correlation  p2 7827 1.000 629" 538+ 637+ 409" 717 676" 674" 745+ 776+ 734+ 607" 819"
QL 801+ 629" 1.000 289" 503+ 363" 735¢ 808" 617 765+ 696+ 647+ 541 412"
Q1o 420 538" 280 1.000 170+ 095 303" 365" 300" 4124 389" 409 349 219"
Qi 628" 637+ 593 1704 1.000 512+ 649" 5310 544° 543+ 653" 509+ 477 234%
Q12 372+ 409" 363 095 51240 1.000 362" 206" 304 303+ 344+ 332+ 363 051
Q2 882" 717+ 735 393 649" 3621 1.000 680" 839* 761+ 847+ 763+ 736 467"
Q3 894" 676" 808" 365 531+ 206+ 6801 1.000 742" 894"/ 854" 776 651 497"
Q4 911+ 674" 617+ 390" 544" 304+ 839" 74240 1000 868" 875" 734+ 877+ 468"
Qs 956° 745+ 765" 412+ 543+ 303" 761+ 894+ 868") 1000 917+ 849+ 761 570
Q6 958"/ 776 696" 389+ 653" 344+ 847+ 854" 875" 917 1.000 849 767 5614
Q7 900" 734 67| 409 509" 332" 763" 776" 734" 849" 849" 1000 730 564
Q8 845 607" 541 349 47T 363+ 736+ 651* 877" 761 767 730" 1.000 410"
Q9 560" 819 412 219+ 234+ 051 467 497 468" 570"/ 561" 564" 4104 1.000
Sig. D1 000 000 000 000 000 000 000 000 000 000 000 000 000
(2ailed)  p2 .000 . 000 000 000 000 000 000 .000 -000 -000 -000 000 000
QL 000 000 000 000 000 000 000 000 000 000 000 000 000
Q10 000 000 000 001 077 000 .000 000 000 000 000 000 000
Qi 000 000 000 001 000 000 000 000 000 000 000 000 000
Q12 000 000 000 o077 000 000 000 000 000 000 000 000 345
Q2 000 000 000 000 000 000 000 000 000 000 000 000 000
Q3 000 000 000 000 000 000 000 000 000 000 000 000 000
Q4 000 000 000 000 000 000 000 000 000 000 000 000 000
Qs 000 000 000 000 000 000 000 000 000 000 000 000 000
Q6 000 000 000 000 000 000 000 000 000 000 000 000 000
Q7 000 000 000 000 000 000 000 000 000 000 000 000 000
Q8 000 000 000 000 000 000 000 000 000 000 000 000 000
Q9 000 000 000 000 000 345 000 000 000 000 000 000 000
N D1 349 349 349 349 349 349 349 349 349 349 349 349 349 349
D2 349 349 349 349 349 349 349 349 349 349 349 349 349 349
QL 49 349 349 349 349 349 349 49 49 349 349 349 349 349
Q1o 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Qu 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Q12 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Q2 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Q3 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Q4 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Qs 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Q6 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Q7 349 349 349 349 349 349 349 349 349 349 349 349 349 349
Q8 349 349 349 349 349 349 349 49 349 349 349 349 349 349
Q9 349 349 349 349 349 349 349 349 349 349 349 349 349 349

**. Correlation is significant at the 0.01 level (2-tailed).
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Descriptives

Descriptive Statistics

Std.
N Mean Deviation
Q1 349 3.3123 8217
Q2 349 4.3123 6040
Q3 349 2.9284 6140
Q4 349 4.3152 7179
Q5 349 2.6246 9189
Q6 349 2.8567 1.2897
Q7 349 3.8567 1.0944
Q8 349 2.3152 .8188
D1 349 3.3152 7731
Valid N
(listwise) 349
Descriptive Statistics
Std.
N Mean Deviation
Q9 349 3.1032 11171
Q10 349 4.8395 .5388
Q11 349 1.3266 5743
Q12 349 1.0917 .2890
D2 349 2.5903 4222
Valid N
(listwise) 349
Variables Entered/Removed
Variables | Variables
Model Entered Removed Method
1 D12 .| Enter
a. All requested v ariables entered.
b. Dependent Variable: D2
Model Summary
Std. Error
Adjusted of the
Model R R Square | R Square | Estimate
1 7822 611 .610 .2637
a. Predictors: (Constant), D1
ANOVA
Sum of Mean
Model Squares df Square F Sig. |
1 Regression 37.905 1 37.905 545.167 .000?
Residual 24.127 347 | 6.953E-02
Total 62.032 348
a. Predictors: (Constant), D1
b. Dependent Variable: D2
Coefficients!
Standardi
zed
Unstandardized Coefficien
Coefficients ts
Model B Std. Error Beta t Sig.
1 (Constant) 1.175 .062 18.879 .000
D1 .427 .018 782 23.349 -000

a. Dependent Variable: D2
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Regression
Variables Entered/Removed
Variables | Variables
Model Entered | Removed Method
1 :51(5" E A . | Enter

a. All requested v ariables entered.
b. Dependent Variable: D2

Model Summary

Std. Error
Adjusted of the
Model R R Square | R Square | Estimate
1 7902 .624 .618 .2608
a. Predictors: (Constant), I, G, E, A, D1
ANOVA
Sum of Mean
Model Squares df Square F Sig.
1 Regression 38.704 5 7.741 113.816 .0002
Residual 23.328 343 | 6.801E-02
Total 62.032 348
a. Predictors: (Constant), I, G, E, A, D1
b. Dependent Variable: D2
Coefficients
Standardi
zed
Unstandardized Coefficien
Coefficients ts
Model B Std. Error Beta t Sig.
1 (Constant) 1.383 .093 14.821 .000
D1 .206 .079 376 2.616 .009
A 2.469E-02 .048 048 517 .606
E 115 .076 156 1.511 1132
G -.106 .073 -.116 -1.452 147
| 159 .051 335 3.098 .002
a. Dependent Variable: D2
ANOVA
Sum of Mean
Squares df Square F Sig.
D2 Between
Groups 23.095 1 23.095 205.825 .000
Within
Groups 38.936 347 112
Total 62.032 348
ANOVA
Sum of Mean
Squares df Square F Sig.
D2 Between
Groups 33.533 2 16.767 203.560 .000
Within
Groups 28.499 346 | 8.237E-02
Total 62.032 348
ANOVA
Sum of Mean
Squares df Square F Sig.
D2 Between
Groups 29.169 2 14.585 153.556 .000
Within
Groups 32.863 346 | 9.498E-02
Total 62.032 348
ANOVA
Sum of Mean
Squares df Square F Sig.
D2 Between
Groups 36.729 3 12.243 166.932 .000
Within
Groups 25.303 345 | 7.334E-02
Total 62.032 348
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